
Gone are the days of simple status updates 
(what a throwback!) and hello to growing 
digital communities and creating viral TikToks.
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Short-form vertical video has boomed thanks to the rise of TikTok and Instagram Reels. 
What does that mean?  Filming in portrait as opposed to landscape.

Why? 
It’s easier to read, consume, remember and, in many cases, 
is easier to make mobile-friendly.

How?
Best platforms to create short-form videos, using free apps 
TikTok, IG Reels, Videoleap & InShot etc (free a available on 
your app store) phones to create fast, easy digestible content.

(Source: 7 January 2022, Later Blog; 2022 Hubspot)

1. Short-form vertical video is here to stay
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2.  TikTok will dominate the social media space

TikTok was the hottest app in 2021, and that won’t change in 2022. Ecommerce will also make its way 
into TikTok as more features are added to enable commercial brands to advertise their businesses. 
TikTok is also planning to enable brands to showcase their products and offer in-app purchases.

Why? 
● TikTok received more traffic than Google in 2021 and was the most downloaded app worldwide. 

● Australia now has 7.38 million active users on the platform over the age of 18.

How?
● Start by downloading the app and building a content strategy for your brand. E.g what are 

your goals and objectives?
● Brand awareness and engagement should always the main objective when creating 

content for TikTok e.g use a trending song or hashtag to be featured on the ‘For You’ feed.
● TikTok is a great platform to target to a younger audience, particularly 18-24yr olds. 
● User-generated content is great to drive engagement for your business. Example of MECCA 

UGC here

(Source: 7 January 2022, Later Blog)
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https://www.tiktok.com/@elizabeth.makeup.artist/video/7065609495942106370?is_from_webapp=1&sender_device=pc&web_id=7044276562790942209
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As social media platforms increasingly move into the ecommerce space, it makes sense to invest in creators 
who are driving engagement, expanding their communities and promoting products.

Why? 
Creators can add value for brands and attract members of their community to the brand. 
Executed well, the creator’s content will appear informative and seamless. E.g Milligram

How?
● Reach out to agencies, creatives or freelancers to help with your content creation. 
● The key is authenticity and the alignment of values -  Does the talent  align with your 

brand and it’s values? 
● Using micro-influencers is sometimes a better strategy, with strong engagement, they 

promote products more authentically, as opposed to a large influencer putting posts up 
for the sake of an #ad and it coming across as ingenuine.

(Source: 9 November 9 2021, Hootsuite) 

3.  The creator economy will boom
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https://www.tiktok.com/@millie/video/7012880983523429634?is_from_webapp=1&sender_device=pc&web_id=7044276562790942209
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4.  LinkedIn on the rise

But why LinkedIn’s sudden popularity? “The shift to work from home culture made 
many people realise the importance of creating a memorable personal brand 
outside of the one you have with your company.” Marketer and Creator, Danica S. Nelson

Why? 
● The most interesting part of every professional journey is the story behind it -  your career paths, skills, dreams 

and aspirations are unique 

● WFH has only increased the importance of your profile for connecting and engaging with your stakeholders. 

● LinkedIn is inherently B2B-centric. It's where professional relationships are forged, careers are developed, 
and business is done.

How?
● Linkedin opens up many doors and  opportunities for businesses to grow and build connections in your industry and to stay 

in touch with colleagues, past and present. 

● Paid advertising is used in linkedin - where you can target your sector, data captures, lead gen form, competitor watch etc.

(Source: 7 January 2022, Later Blog; LinkedIn 2022) 
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Early adopters of brand inclusivity will have a massive advantage over other brands to influence consumers. It’s a 
shift away from the one-size-fits-all approach that centres around so-called ‘average users’. Closed captions are 
crucial for viewers with hearing impairments. They also enhance the viewing experience for people watching in 
their non-native language, or viewers in sound-off environments. Captions even benefit children learning to read.

Why? 
● It addresses barriers and providing a variety of ways for people to engage 

- without accessibility, you miss out on connecting with your full potential audience. 
● 85% of video on Facebook is watched without sound 
● Adding captions to your video can boost view time by 12%

How?
● Add captions to videos and transcripts to make content accessible to all.
● Use programs such as wave.video or app Mojo to auto-generate captions 

on your videos.   
● Turn on captions on Instagram stories.

(Source: 7 January 2022, Later Blog; LinkedIn 2022) 

5.  Closed captions are crucial
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https://wave.video/videos
https://www.mojo-app.com
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6.  The Power of the Pixel

Do you ever wonder how Facebook reads your mind? Or if it knows you better than you know yourself? The 
answer to this is Meta Pixel. Let’s do a deep dive into how the pixel works.  The Meta pixel is a piece of code that 
you place on your website. These tiny snippets of code allows you to gather data about visitors on a website, 
which helps track conversions from Facebook ads, optimise ads, build targeted audiences for future ads and 
remarket to people who have already taken some kind of action on your website.

Why? 
● This valuable data helps marketers target users through paid ads - hitting the right people to generate more sales and leads. 

● Tracking pixels are a great tool to measure campaign performance, track conversions and build a solid audience base 

How?
● Facebook (meta) pixel works by placing and triggering cookies to track users as they interact with your business both on 

and off of Facebook and Instagram.

● Create Meta pixel in Meta Business Suite, head to Events Manager, then data source. 

(Source: 9 November, Hootsuite 2021)
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7.   Brands are  growing and connecting with 
communities
Social media is shifting away from well known influencers and moving towards smaller and more 
authentic communities. Brands are seeing the benefits in partnering wisely with creators that align 
with their values,  connecting with new audiences, earning their trust and gaining cultural capital.

Why? 
● Over a billion Facebook users regularly engage within groups.
● Communities are a dedicated place to connect, share, and get closer to the discussions, 
● Tapping into specific communities can help boost brand engagement, exposure and even brand love. 

How?
● Joining facebook groups - this opens up a two way conversation. 

● Include Q&A’s, polls, question time, to get to know your audience better, this is where loyalty is shown and customers feel 
heard and valued.

(Source: 9 November, Hootsuite 2022)
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https://help.twitter.com/en/using-twitter/communities
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8.   Social Media customer service is on demand

Today’s shoppers have raised their expectations and now demand fast and accurate 
responses to their inquiries. Simply put, customers are not looking ‘to be redirected to the 
appropriate department’, instead, they want their questions answered immediately. 

Why? 
81% of shoppers were already using social media to discover new brands and research products 
before the pandemic. With an increase in online shopping, customers expect great customer 
service along with open lines of communication. 

How?
● Set up automated responses which promises a response within a certain period of time. 
● Monitoring and responding of comments on a daily basis is important  so customers are 

heard - communication is everything. 
● If there are bad review, go may shop elsewhere 
● Have a policy set up for negative reviews and comments incase of a crisis. 

(Source: 9 November 2022, Hootsuite)
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9.  User-generated content 
will continue to be popular

Why? 
UGC is used across all stages of the buyer’s journey to help influence engagement and increase conversions. 
The customer-centric content can be used on social media, e.g tagged photos,  or on  other channels, such 
as email, landing pages or checkout pages.

How?
● It opens up conversations between a brand and consumer.  
● Use tags and hashtag to monitor UGC.  
● Use 3rd party apps to repurpose content on your page (e.g repost app)
● Tag handles in Instagram stories for creators to repost. 
● Proceed with caution, share what will add value to your brand/service.  

(Source: 13 January 2022, Hootsuite)
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User-generated content (UGC) is free and is considered more authentic than branded content. It can help your brand 
appear more trustworthy and can do wonders for your image. For example, what you see advertised may look 
nothing like the real deal - UGC is the is a true depiction of what consumers experience. Always ensure your UGC 
comes from one of three cohorts: your customers, brand loyalists or employees.
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10.  It’s time for pay-to-play

Paid advertising should be a crucial part of your marketing strategy. It increases brand awareness and engagement, which is 
important when wanting to reach a particular audience at a given time. Well thought out strategies will put you ahead of the 
game and your competitors. When posting organically, you’re sharing content to your already existing audiences however, 
when you run paid ads your tapping into a new audience, this is how your product or service gets more exposure, gaining more 
followers and generating more interest.  

Why? 
● It’s the best ways to bring in generate new customers, get leads and increase brand awareness that aren’t aware 

● Solid reporting and analytics help  inform planning and budgeting (unlike traditional media).

How?
● Each social media platform houses it’s own paid advertising accounts. This is where you set up your credit card and run ads.  

● Meta Business Manager is where you go set up your Facebook and Instagram ads, the most popular of them all. 

● Using specific targeting measures, paid advertising is a very  effective way to increase traffic and  turn conversions into leads quickly 
resulting in ROI

● You can specifically can target a by demographic, geography, interests, age, gender,  followed by an effective CTA (Call-to-action).
(Source: 9 November 2022, Hootsuite)
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